:: 2003 SOOB Audience Survey Results ::

Frequency Table and Analysis

By Mark Fallu (Youth Internet Radio Network project, QUT) and Ben Eltham (Manager, Straight Out of Brisbane).

Detailed below are the preliminary results of the analysis of the SOOB 2003 survey data.  Further analysis is being undertaken on the data and will inform a series of audience surveys to be undertaken in the lead up to the 2004 festival.

The results follow the order of questions on the SOOB survey.

Where relevant cross tabulation of data from multiple questions have been performed.

The total festival audience is estimated to be around 8,000. Of those 8,000 festival-goers a little less than 500 individuals submitted audience surveys, or around 6% of the total audience.  This is a very good figure leaning to more than 30 individuals in most sub categories.  This means that the survey data will tend to accurately reflect the actual makeup of the SOOB festival audience.  

However, because of the nature of the festival as an event with a strong public art component, a certain proportion of the audience is peripheral and ephemeral in nature. This group of casual passer-bys and accidental visitors is likely to be underrepresented as compared to individuals who spent a number of days at the festival. Never the less, it is believed that the survey data is an accurate reflection of the actual SOOB audience.

Survey plans for future festivals include single question “tear questionnaires” of the type used by the BIFF to measure audience satisfaction of individual films.  This should allow the festival to start to measure the success of individual events and panels. It will also allow the festival to better survey its peripheral audience.

Participant Age Break Down

	Age
	Frequency
	Percent

	Under 18
	12
	2.4

	18-21
	126
	25.4

	22-25
	186
	37.5

	26-30
	90
	18.1

	31-35
	38
	7.7

	35+
	34
	6.9

	Missing
	8
	2.0

	Total
	496
	100.0


More than half (63%) of the festival population falls into the 18 to 25 year age bracket and 92% of festival goers were under the age of 35.  

Gender of Festival Goers

	Gender
	Frequency
	Percent

	female
	246
	49.6

	male
	226
	45.6

	Missing / other
	24
	4.8

	Total
	496
	100.0


There was a fairly even gender balance amongst festival goers, with sightly more females (49.6 %)  than males (45.6) attending the festival.

Gender vs. Age Cross-tabulation

	 
	Age
	Total

	 Gender
	Under 18
	18-21
	22-25
	26-30
	31-35
	35+
	99
	 

	female
	.8%
	13.5%
	20.1%
	10.2%
	2.9%
	2.5%
	
	50.0%

	male
	1.2%
	11.9%
	15.6%
	7.4%
	4.9%
	4.5%
	.4%
	45.9%

	2
	
	.4%
	
	
	
	
	
	.4%

	Missing / other
	.4%
	
	2.5%
	.8%
	
	
	
	3.7%

	Total
	2.5%
	25.8%
	38.1%
	18.4%
	7.8%
	7.0%
	.4%
	100.0%


The gender balance of the festival-goers across age groups was also fairly even.  There appeared to be slightly more females than males under the age of 30 at the festival. The balance tipped the other way for those festival-goers over 30.

Are you an Artist or Creative Industries Practitioner?

	
	Frequency
	Percent

	no
	98
	19.8

	yes
	376
	75.8

	missing
	22
	4.4

	Total
	496
	100.0


Around 75 percent of festival-goers reported that they considered themselves to be creative industry professionals.  Up to 90% of festival-goers consider themselves to be “artists”. The disparity between these results possibly reflects the unemployment / underemployment of artists attending the festival (as is explored later)

If so, what is your main area of creative practice?

	
	Count
	Percent of 

Responses
	Percent of Cases

	Music
	118
	22.2
	28.9

	Writing, Publishing, Zines
	90
	16.9
	22.1

	Radio / TV / Digital Media
	64
	12.0
	15.7

	Theatre / Performance Dance
	60
	11.3
	14.7

	Craft / Fine Art / Visual Arts / Illustration / Sculpture
	52
	9.8
	12.7

	Other
	42
	7.9
	10.3

	Community Engagement / CCD / teaching / vocational training
	30
	5.6
	7.4

	Film and Video
	22
	4.1
	5.4

	Photography
	16
	3
	3.9

	Design
	14
	2.6
	3.4

	Fashion
	12
	2.3
	2.9

	Architecture / Built Environment
	12
	2.3
	2.9

	Total
	496
	
	100.0


There is a good spread of creative practice represented at the festival with sufficient numbers in each area to enable people to network within their own area of art practice and to ensure that no art form is under represented. 

Overall the high numbers of festival goers reporting as creative industry professionals or artists and the broad spread of artforms represented paint a picture of the festival as an extraordinarily creative ferment of art forms, old and new, and a critical audience able to appreciate and critique the work presented at the festival.  

It also is indicative that the environment between exhibitions, panels and performances is likely to be just as creative as the work that is being officially presented for display and discussion. 

Participant Employment Breakdown

	 
	Count
	Percent of responses
	Percent of Cases

	Full Time
	136
	23.3
	27.8

	 Casual
	122
	20.9
	24.9

	 Self Employed
	96
	16.4
	19.6

	 Part Time
	94
	16.1
	19.2

	Seeking Work
	76
	13.0
	15.5

	Not Seeking Work
	44
	7.5
	9

	 Home Duties
	16
	2.7
	3.3

	Missing
	6
	
	

	Total
	590
	100.0
	119.2


Around 75% of festival-goers are employed and 25% are unemployed or seeking work.

Employment related to artistic career or creative industries practice

	 
	Frequency
	Percent

	No
	264
	53.2

	Yes
	178
	35.9

	missing/other
	54
	10.9

	Total
	496
	100.0


Currently have an ABN used for creative industries work.

	 
	Frequency
	Percent

	No
	288
	58.1

	Yes
	182
	36.7

	missing/other
	26
	5.2

	Total
	496
	100.0


Nearly 40% of festival-goers hold an ABN that is used for creative industries work. This reflects the move away from traditional forms of employment for creative industry professionals towards their operation as small businesses. The results highlight the importance of the professional and small business development components of the festival.

Breakdown of employment within chosen area of creative practice

	Employment Breakdown
	Count
	Percent related to Creative industries practice
	Percent unrelated to Creative industries Practice
	Not a creative Industries practitioner

	Full Time
	136
	26.5
	70
	3.5

	Casual
	122
	32.8
	65.6
	1.6

	Self Employed
	96
	87.5
	10.5
	2

	Part Time
	98
	44.7
	53.2
	2.1

	Seeking Work
	76
	34.2
	42.1
	23.7

	Not Seeking Work
	44
	22.7
	36.3
	41

	Home Duties
	16
	37.5
	37.5
	25

	Missing
	6
	
	
	

	Total
	590
	
	
	


When asked if their employment was related to their creative industry practice, 11 percent of respondents reported that they were not creative industry professionals. This is roughly in line with their response to the direct question “are you a creative industries practitioner” where 19% of respondents answered “no”. SOOB’s audience is predominantly composed of artists. 

Of the remaining 75 to 89 percent of festival-goers who identify as creative industry professionals or artists, there was a relatively high rate of underemployment in their area of creative practice. The exception to this generalisation is the self-employed, representing 20% of the overall festival audience, amongst whom nearly 90% reported that their employment was related to their creative practice.  Casual and Part-Time employees represented around 40% of the overall audience, but only a third of them reported that their employment was related to their creative practice.  

Close to a quarter of festival-goers reported themselves to be unemployed or seeking work. However, this figure does not begin to accurately reflect the level of unemployment or underemployment of festival goers in their chosen field of creative practice, where around 50 percent of those who identified as creative industry professionals or artists reported that the work they were performing was unrelated to their creative practice.

Enrolled to vote/

	 
	Frequency
	Percent

	no
	56
	11.7

	yes
	412
	83.1

	missing/other
	26
	5.2

	Total
	496
	100.0


It is possible that up to 16% of eligible festival-goers are not enrolled to vote.  This represents a similar level of disenfranchisement and disengagement to the data relating to low levels of employment within the creative industries as discussed below.

Internet Access Breakdown

	 
	Frequency
	Percent of responses
	Percent of Cases

	Work
	118
	20.5
	24.5

	School / Uni
	124
	21.5
	25.7

	Cafe
	34
	5.9
	7.1

	Home Dialup
	216
	37.5
	44.8

	Home Broadband
	84
	14.6
	17.4

	Total
	576
	100
	119.5


Given that we are talking about a youthful and supposedly “connected” population it is surprising that more than 50% of festival goers reported not having access to the internet form home. Recent figures from the USA show that internet penetration in households has reached 75% there, so given the relatively low level of access amongst festival-goers, the importance of the festival as an ongoing resource and opportunity for emerging artists to explore new artforms and practice is highlighted.

Cultural Creation Participation: 

What sort of creative practices have you participated in this year as a practitioner/artist / participant?
	 
	Count
	Percent of responses
	Percent of Cases

	Music
	234
	15.9
	54.2

	Exhibition
	186
	12.6
	43.1

	Writing / Publishing / Zines
	182
	12.3
	42.1

	Theatre / Performance
	152
	10.3
	35.2

	Web Content
	150
	10.2
	34.7

	Film / Video
	130
	8.8
	30.1

	Radio / TV / Digital Medial
	112
	7.6
	25.9

	Design
	92
	6.2
	21.3

	Fashion
	68
	4.6
	15.7

	Craft
	68
	4.6
	15.7

	Dance / Movement / Circus
	58
	3.9
	13.4

	Architecture / Built Environment
	42
	2.8
	9.7

	Total
	1474
	100
	119.5


These results largely reflect the results from the earlier survey question asking respondents to nominate their major area of creative practice. 

Music production and/or performance is by far the most common form of participation in cultural content creation. It is worth commenting, however, that visual artists and photographers reported a much higher level of participation in cultural creation than their representation by number amongst the festival-goers would suggest, especially when compared to expensive or technologically-based artforms like new media and film. This suggests that while new media artforms are popular amongst festival-goers, many find the barriers to entry quite high. 

Cultural Content Consumption:

What art events & entertainment have you attended / seen / consumed this year?

	 
	Count
	Percent of responses
	Percent of Cases

	Music
	428
	17.5
	89.8

	Exhibition
	402
	16.0
	82.4

	Film
	390
	15.5
	79.9

	Theatre
	302
	12.0
	61.9

	TV Radio
	294
	11.7
	60.2

	Library
	292
	11.6
	59.8

	Comedy
	218
	8.7
	44.7

	Games
	174
	6.9
	35.7

	Total
	2510
	100
	414.3


It is a similar story for the consumption of cultural content. Music was the most commonly consumed art form, however the distribution of cultural content consumption across the festival audience is much more evenly distributed than the creation of cultural content. Many festival-goers reported consumption in all of the categories and the majority reported consumption in 3 or more categories.

The results from the two artform questions above suggest that the festival audience are active consumers of cultural content generally – and do not recognise the “silos” of artform or practice that are often represented in arts funding policies and traditional discussions of the arts.  This is also particularly significant for the ongoing viability of the festival as it suggests that efforts to grow the audience of any one artform will have positive flow on effects for the rest of the festival.

Attendance at  SOOB 2002

	
	Frequency
	Percent

	No
	336
	67.7

	Yes
	148
	29.8

	missing/other
	12
	2.4

	Total
	496
	100.0


Nearly 70% of the festival audience had not been to the inaugural SOOB festival in 2002. However, the festival audience grew from around 3000 to 8000. This means approximately 80% of the 2002 audience returned for the 2003 festival. The importance of this core audience is highlighted by the data relating to how the new audience found out about the festival, which was largely by word of mouth.  These results are discussed later.

Number of Days Attendance Planned for SOOB 2003

	 
	Frequency
	Percent

	1
	76
	15.3

	2
	76
	15.3

	3
	84
	16.9

	4
	56
	11.3

	Many / All
	140
	28.3

	mising/other
	64
	12.9

	Total
	496
	100.0


Nearly 30% of the festival audience planned on attending each day of the festival – again showing a strong “core” audience for the festival. More than half of the festival-goers surveyed planned on attending 3 or more days of the festival.

Number of people came to the festival with

	 
	Frequency
	Percent

	0
	28
	5.6

	1
	44
	8.9

	2
	40
	8.1

	3
	42
	8.5

	4
	26
	5.2

	5
	28
	5.6

	6
	18
	3.6

	7
	10
	2.0

	8
	20
	4.0

	9
	2
	.4

	“lots”, “many”,  etc
	166
	23.4

	missing/other
	72
	14.5

	Total
	496
	100.0


The above table gauges the number of people audience members came to the festival with. Reponses such as “lots” or “many” were grouped together and represent 23.4% of respondents.

Going to SOOB is a very social experience for audience members. Only 5.6% of respondents said they travelled to the festival alone. When the “many” category was combined with the numerical data, over half (52.7%) of those surveyed said they travelled to the festival with 3 or more people. 

Attendance at other festivals in the past 2 years

	 
	Frequency
	Percent of Response
	Percent of Cases

	Big Day Out / Livid / etc.
	228
	12.1
	52.3

	West End Festival
	216
	11.5
	49.5

	APT
	184
	9.8
	42.2

	BIFF
	180
	9.6
	41.3

	River Festival
	130
	6.9
	29.8

	Brisbane Festival
	134
	6.6
	28.4

	Woodford
	130
	6.4
	27.5

	Ideas
	104
	5.5
	23.9

	Brisbane Writers Festival
	96
	5.1
	22.0

	Other Major Capital City Festival
	86
	4.6
	19.7

	Noise
	84
	4.5
	19.3

	This Is Not Art, Newcastle
	80
	4.2
	18.3

	Visible Ink Festival
	60
	3.2
	13.8

	Stage X
	58
	3.1
	13.3

	Two High
	52
	2.8
	11.9

	QBFM
	38
	2
	8.7

	Brisbane Outer Fringe Festival
	24
	1.3
	5.5

	Adelaide Festival or Fringe
	20
	1.1
	4.6


More than half of Straight Out of Brisbane’s audience (52.3% of respondents) have been to a large outdoor music festival in the last two years. This echoes earlier data on the popularity of music production and consumption amongst out audience. 

Interestingly, the West End Festival was the next most attended festival at 49.5% - attesting to this festival as an important event for young and emerging artists in Brisbane. Conversely, the “youth” oriented festivals such as Stage X (13.3%), Visible Ink (13.8%) and Two High (11.9%) were attended by much smaller numbers of SOOB audience members. This suggests that more than 4/5th of SOOB’s audience is not attending or accessing existing youth festivals in Brisbane. 

The artform distribution of festival attendances backs up earlier data that show the omnivorous nature of SOOB audience members’  tastes. Being a “high art” festival is apparently no barrier to attendance by SOOB‘s audience – for example, more people said they went to see the Asia-Pacific Triennial than went to the Brisbane International Film Festival, and more had been to the Brisbane Festival than to Woodford.

Are you interested in attending SOOB '04 as an audience member?

	 
	Frequency
	Percent

	no
	8
	1.6

	yes
	274
	75.4

	mising/other
	114
	23

	Total
	496
	100.0


More than three quarters of our audience members surveyed would like to go to another SOOB in 2004. A tiny 8 out of 496 (1.6%) said they would not. 

Are you interested in attending SOOB '04 as a participant?

	 
	Frequency
	Percent

	no
	60
	12.1

	yes
	308
	62.1

	mising/other
	128
	25.8

	Total
	496
	100.0


The desire to participate as an artist in SOOB is very strong amongst surveyed festival-goers, with 62.1% saying they are interested in participating in the 2004 festival. 

Are you interested in attending SOOB '04 as an organiser?

	 
	Frequency
	Percent

	no
	146
	29.4

	yes
	122
	24.6

	mising/other
	232
	46.8

	Total
	496
	100.0


Nearly half the festival-goers surveyed did not answer this question, probably indicating disinterest in being an organiser. However, 122 audience members (24.6%) said they would like to attend SOOB as an organiser. This figure again underlines the participatory ethos of SOOB’s audience, and is an interesting measure of the willingness of the festival’s audience to invest their “social capital” back into the festival through organising and volunteering. 

Did you find SOOB …

	 
	Frequency
	Percent

	very expensive
	6
	1.2

	expensive
	48
	9.7

	Inexpensive
	254
	51.2

	very inexpensive
	146
	29.4

	missing/other
	42
	8.5

	Total
	496
	100.0


SOOB audience members overwhelmingly found the festival cheap.  80.6% of those surveyed said SOOB was either “inexpensive” or “very inexpensive”. 

Rate your satisfaction with SOOB’s program in 2003:

	 
	Frequency
	Percent

	Very Satisfied
	168
	33.9

	Satisfied
	248
	50.0

	Dissatisfied
	16
	3.2

	Very Dissatisfied
	4
	.8

	missing/other
	60
	12.1

	Total
	496
	100.0


Audience members gave Straight Out of Brisbane the thumbs-up. 83.9% said they were either “satisfied” or “very satisfied” with SOOB’s program; only 4% of respondents were dissatisfied.  

Your age…



	under 18
	

	18 – 21
	

	22 – 25
	

	26 – 30
	

	31 – 35
	

	35 +
	


Postcode 
Home _ _ _ _


Work
 _ _ _ _ 

Gender ___________

Are you an artist or creative industries practitioner?


Yes No 

What is your main area of creative practice?

Are you currently employed?

(Please Tick)

	Full Time 
	

	Home Duties
	

	Part Time
	

	Self Employed 
	

	Casual
	

	Seeking work
	

	Not Seeking work
	


Is this employment directly related to your artistic career or creative industries practice? (Please circle one)


Yes No

Do you currently have an ABN that you use to invoice for creative industries work? (Please circle one)


Yes No

Are you enrolled to vote? (Please circle one)

Yes No

How do you access the internet most often

(Please Tick One)
at work


_

at school or university

_

internet café


_

at home – dialup account

_

at home – broadband

_ 

What sort of creative practices have you participated in this year as a practitioner/artist / participant? (Please Tick)
Exhibitions 


_

Music (any genre) 


_

Writing, publishing, zines

_

Theatre / performance

_

Dance / movement / circus
_


Fashion


_

Radio/TV/digital media)

_

Web content of any type

_


Film / video 


_

Craft


_

Design


_

Architecture / built environment 




_

Other____________

What art events & entertainment have you attended / seen / consumed this year? (Please Tick)
Exhibitions / Galleries

_

Music 


_

Library 


_

Films / screenings


_

Comedy / spoken word / talks



_

TV and radio


_

Games (PC & game machines)




_

Theatre & performances 

_

Other____________

Did you come to SOOB last year? (Please circle one)

Yes No
How many days have you attended SOOB?                    day(s)

How many are you planning on attending? ___________ day(s)                
Which of the following festivals have you been to/ consumed/ participated in over the past two years? (Please Tick)
	Adelaide Festival or Fringe
	

	Other major capital city festival     
	

	BIFF
	

	Asia Pacific Triennial
	

	Big Day Out, Livid, Homebake, 

Falls, Splendour in the Grass
	

	Brisbane Outer Fringe Festival 
	

	Brisbane Festival
	

	Brisbane Writers Festival
	

	Ideas at the Powerhouse
	

	Noise
	

	QBFM
	

	River Festival
	

	Stage X / 5-to-midnight
	

	This Is Not Art / Electrofringe /

Newcastle 
	

	Two High
	

	Woodford Folk Festival
	

	Visible Ink Festival / 

National Youth Week
	

	West End Festival
	


Do you think coming to SOOB has helped you with any of these?(Please Tick)
Opportunities to show work

_

Opportunities to see new work 
_

Networking



_

Advanced your creative practice
_

Created employment opportunities





_





How did you hear about SOOB this year?

	Posters
	

	Radio
	

	Email / website
	

	Street press, newspapers
	

	Friends / word of mouth
	

	Other:
	


What form of transport did you use to get to SOOB? (Please Tick)
	Walk
	

	Bus
	

	Train
	

	Ferry / City Cat
	

	Bicycle
	

	Motor Vehicle
	

	Other
	


How many people did you come with/meet up with at 

SOOB?___________________

What was the best thing you saw at the festival?

Why?

What was the worst thing you saw at the festival?

Why?

Would you like to attend SOOB next year as an audience-goer?




Yes No

          as a participant?




Yes No

Do you think SOOB is:

	Very Expensive
	

	Expensive
	

	Neither Expensive nor inexpensive
	

	Inexpensive 
	

	Very Inexpensive
	


Rate your satisfaction with SOOB’s program in 2003:

	Very Satisfied
	

	Satisfied
	

	Dissatisfied
	

	Very Dissatisfied
	


